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Disclaimer: 

  
This work may not be copied, sold, used as content in any manner or your name 
put on it until you buy sufficient rights to sell it or distribute it as your own from 
us and the authorized reseller/distributer. 
 
Every effort has been made to be accurate in this publication. The publisher does 
not assume any responsibility for errors, omissions or contrary interpretation. 
We do our best to provide the best information on the subject, but just reading 
it does not guarantee success. You will need to apply every step of the process 
in order to get the results you are looking for.  
 
This publication is not intended for use as a source of any legal, medical or 
accounting advice. The information contained in this guide may be subject to 
laws in the United States and other jurisdictions. We suggest carefully reading 
the necessary terms of the services/products used before applying it to any 
activity which is, or may be, regulated. We do not assume any responsibility for 
what you choose to do with this information. Use your own judgment. 
 
Any perceived slight of specific people or organizations, and any resemblance to 
characters living, dead or otherwise, real or fictitious, is purely unintentional.  
 
Some examples of past results are used in this publication; they are intended to 
be for example purposes only and do not guarantee you will get the same 
results. Your results may differ from ours. Your results from the use of this 
information will depend on you, your skills and effort, and other different 
unpredictable factors.  
 
It is important for you to clearly understand that all marketing activities carry the 
possibility of loss of investment for testing purposes. Use this information wisely 
and at your own risk. 
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Limited Special Offer for You: 

Facebook Ads Made Easy 
Urgent: In order to activate the missing parts of the report,  

please check the offer below 
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Introduction: 
Facebook is one of the fastest growing social media sites, with 1.28 billion 

customers. 802 million of customers are daily active users. A single user spend 18 

minutes on Facebook per visit. Facebook helps to its users to communicate 

effectively and build networking.  

Facebook advertises its product and services with product images, and it is the 

powerhouse of display advertising. Placing ads on Facebook is the most 

targeted method of reaching your customers. 

An individual Facebook ad includes its creative (ex: the image and text it uses), 

the specific audience it targets, and the bid for your ad. 

You can see Facebook ads on you home page, pages, events, and now it is also 

appears on your timeline. 

If you have ever noticed, you can find that ads are just relevant with your 

demographics, geographic area and from your interest. As same as you can also 

find that all the Facebook ads appears on you Facebook page will relevant with 

you area of interest. 

You can see these ads on the right side of your Homepage, in News Feed and on 

Logout page of Facebook.  

In this guide I am going to tell you how you can target your market with 

Facebook ads in a very short of time. Many types of Facebook ads are available, 

and you can choose according to your market. Facebook advertisement includes 

app ads, domain ads, event ads, mobile app ads, page like ads, and page post 

ads.  

In this eBook, you will learn how to advertise you Facebook ad campaign, how 

to design a page to get more and more traffic, and how to analyze your success 
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report. It means an opportunity for you to learn everything you need to create 

killer ads on Facebook. 

To Your Success, 

Your Name 

Chapter I: What are 

Facebook Ads? 

 Concept 

Facebook Ads are the best way to promote your business, sell your brand, and 

reach those clients you haven’t being able to reach yet. They are a lot more than 

just customized images displayed on different parts of the Facebook Homepage. 

Based on the user’s profile, Facebook would place the Ads that fit the best with 

the users’ interests. This means that if a user displays a huge interest in Sports in 

their profile, then Facebook will be displaying Sport Ads on the user’s Facebook 

Page. 

 

Based on the information 

provided on the Users profile, 

the Ads will be displayed along 

the Users mobiles, Users 

Homepage right column, and 

even inside the users News 

Feed. 
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Recent studies about Facebook  Ads shows that 52% of Facebook users spends 

at least one hour a week logged in, that over 51% of people who like a brand are 

more likely to buy from it, and 51% of prospects would buy the brand after they 

became fans on their Facebook page. 

There is no doubt then that Facebook Ads are a MUST when advertising; that is 

what we are talking about! It´s also a great vehicle to show your brand to over 1.1 

billion active users that hold a Facebook account. 

The Ads are structured to capture the audience’s attention, placing them in 

strategic areas of the Facebook Homepage, and setting them up to display 

between a specific number of new posts, guaranteeing that your ad will be part 

of the user Facebook experience 

These Ads are placed on the profiles of a specific geographic area, or you could 

set them up to be placed for a specific number of days, or just a specific number 

of user clicks. They will be working for you recruiting the clients you are looking 

for. 

 Kinds of Ads 

There are different kinds of 

Ads that will ensure that 

your needs are being met. 

Some that invite you to 

download an app, to write a 

review, answer an essay, 

among others. But most of 

the Ads are built to build an 
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audience, bring offers and invite the prospect to buy from you or from your 

website, use your product, and so forth. 

 Anatomy of a Facebook Ad 

The Four core parts of an Ad are: The 

Title, The body text, the image, and 

the “Action” button that will be 

automatically displayed depending on 

the type of ad you are building.  

Facebook will help building the Ad, 

and they can assign the best image 

that fits within it in order to reach as 

many prospect clients as possible. 

However, the biggest feature is that 

Ads will be displayed to a population 

most likely to buy the product being 

advertised.  

The Title has to be designed in a way 

that invites people to read the body of 

the text, and the body text has to be 

good enough to catch the users’ 

attention and engaging enough to 

make the prospect click the ad to find out more about what its being advertised. 

A notification will be sent to the advertiser every 

time a user clicks on the ad, but the most beneficial 
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feature is that a notification will post on the Users Wall, letting all his or her 

friends know that he just clicked the ad, and inviting them to do the same. 

 Display Area  

As mentioned before, the Facebook Ad will be displayed on different areas of 

Facebook, this to give the advertiser the chance to have a lot more 

opportunities of a client clicking its Ad. 

On the 

News Feed 

 

 

 

 

 

 

On The 

Right side 

of the 

Newsfeed 
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On Mobiles 

 

These areas are located near features the user 

typically navigates the most, such as the 

Facebook chat room. When navigating towards 

the chat list, which is located on the far right, the 

user gets in touch with the Ad strategically placed 

with the interest of his or her preference. 

 

 Privacy Issues when using Facebook Ads 

One of the questions that arose when using this amazing feature to promote 

your brand may be this: what kind of information will the prospect client share 

when he or she accesses the Ad box located on the areas mentioned before? 

Because privacy it´s a very sensitive matter these days, the only information 

shared would be that the client is interested on the product he clicked on, 

willingness to share his or her likes, and authorization for a post sharing this new 

interaction. 

 So… Should I engage on this modern, inexpensive, and very efficient way of 

advertise?  
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To summarize, it does not matter what your field of expertise may be, Facebook 

Ads are a great opportunity for you to invest in - an Ad that will be directed to 

the market you are addressing and that will be working around the clock. It’s 

definitely a win-win. 

Chapter II: Why Facebook 

Ads? 

 Benefits for businesses: 

Most popular and trusted website: Facebook is the most trusted and second 

most popular website, with 1.28 billion users, after Google. It will help to build 

your brand loyalty. You have to provide valuable and entertaining content to 

your followers.  

Cost Effective: This starts with your business page, which costs you exactly $0. 

You spend thousands of dollars to create considerable bargaining power for 

your product. Using Facebook will cost only a fraction of that amount and get 

more customers than any other online marketing strategies. This feature is good 

for small and medium size organization to reach their customers. 

Determine Targeting Parameter: Before starting your campaign you have to 

determine your targeted audience. You can create targeted ads with targeting 

parameter. You can post the Facebook ads for a particular location and specify 

with their area of interest, age and likes. 

More flexible than Google AdWords: Facebook ads are more flexible as 

compared to Google AdWords. Facebook provides users the ability to create ads 

with additional character length and also provides Image based ads, which add 

flexibility in Facebook Ads. 

PPC and CPM pay structures: Facebook offers cost-per-click (CPC), cost-per-

thousand (CPM), and Optimized CPM (OCPM) methods to its advertisers to 

promote their product. You may choose a campaign according to your budget.  
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Graphic Capabilities: With every Facebook ad, Businesses can add images with 

text as well, and studies show when images and graphics are embedded with an 

ad, the interest rate of buyers reaches its peak. 

Exposure: Nowadays, it has become very difficult to reach your customer 

organically. Most Facebook pages reach 6% of the people who have liked them, 

and many pages get fewer likes. To overcome this situation, Advertisement with 

Facebook is the best way to beat the algorithm of Facebook. 

 Benefits for Internet Marketers: 

Easy networking and communication tool: Facebook is the easiest networking 

and communication tool for everyone. Facebook also provides a great function 

with Facebook pages, the Facebook Insight. 

Facebook insights are easy to understand for a non-technical marketer, and they 

provide great information. This page measures: 

 How many page likes you have 

 Reach of your posts and page 

 Engagement of your followers with the page 

 Post-performance 
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User popularity: Most of people use Facebook, and so there are huge 

opportunities for online marketers to promote their products and services to get 

new customers. If they find you active and responsive, they will be more likely to 

do business with you. 

Increase in traffic/subscribers: You can use your Facebook page to drive traffic 

to your own website. Use link posts on your page to drive more traffic. This 

works so well, now Facebook can generate a thumbnail image for your website 

page, if it is available on Facebook. Images grab more attention and get more 

clicks than a link. 

Increase in sales: Advertiser sales revenue increased 60% with Facebook Ads. 

You have to add your basic business information, along with your product 

overview and product images. You have to link your website in the “About” 

section of page. Finally, you have to define at least one category to your page to 

turn on relevant searches. 

Lead Generation: You want to provide yourself a long term and sustainable 

business. You can create a short term good living with your Facebook page. You 

have to make connections outside of Facebook with your customers. You have 

to gather their information in form of email addresses so that you can contact 

them outside of Facebook.  

Discoverable: Visitors will be able to find you on Facebook easily if you have an 

account or page on Facebook. Add accurate details of your page, such as 

category, description, address, contact info and website.  

You also have to add a profile photo and cover image relevant with your 

website. You can also customize the address of that page to make it simple to 

find. 

 Eye opening Facts 

Here are some amazing eye opening facts that will show why you have to 

advertise your business with Facebook Ads. 

Now, 92% of social marketers report 

that they are using Facebook for 
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advertising. (Source) 

 Only 52% of Facebook Ad Spend is 

Outside the U.S. (source) 

Facebook users viewing 40 percent 

more ads now than they were a year 

ago. (source) 

 

 Facebook Q1, 2014 total ad revenue 

hit $2.27 billion, up 82% from a year 

ago. (source) 

Facebook share increased to 17.5%, 

and eMarketer predicts it will rise 

again this year to 21.7%. (source) 

 

 Revenue for the full year 2013 was 

$7.87 billion, an increase of 55% year-

over-year. (source) 

Facebook cost 35% less than the 

online average or their huge 

exposure of 1.26 billion users. (source) 

 

 Facebook Ads with Custom Audience 

targeting had 387% greater 

conversion rates than ads using only 

demographic targeting options. 
(source) 

The average ROI for Facebook ads 

increased 152% from 2012 to 2013. 
(source) 

 

 Facebook's average advertising 

revenue per user from 2009 to Q4 

2013 is $5.69 billion. (source) 

http://www.socialbakers.com/blog/2183-socialbakers-quarterly-facebook-advertising-report
http://searchenginewatch.com/article/2329906/Only-52-of-Facebook-Ad-Spend-is-Outside-the-U.S.-Study
http://venturebeat.com/2014/05/23/facebook-jacks-up-ad-prices-as-advertisers-learn-the-game/
http://techcrunch.com/2014/04/23/facebook-q1-2014-earnings/?ncid=rss
http://www.emarketer.com/Article/Driven-by-Facebook-Google-Mobile-Ad-Market-Soars-10537-2013/1010690#sthash.LahZHdHn.dpuf
http://investor.fb.com/releasedetail.cfm?ReleaseID=821954
http://www.bdigital.com/index.php?pageid=248
http://blog.wishpond.com/post/75161244194/a-bunch-of-random-facts-about-facebook-ads
http://performinsider.com/2014/01/15-amazing-facts-about-online-advertising/
http://www.statista.com/statistics/234056/facebooks-average-advertising-revenue-per-user/
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70% of local businesses use 

Facebook. The U.S. has the largest 

number of Facebook users. (source) 

 

 The average breakdown of a social 

media advertising budget is 57% on 

Facebook Ads. (source) 

70% of advertisers on Facebook had 

a 3x greater return on ad spend. 
(source) 

 

 94% of publishers on Facebook 

reached people more efficiently 

through Facebook targeting. (source) 

67% of B2C marketers have 

generated leads via Facebook. (source) 

 

 

Data like this makes it clear that there is a lot of money to be made with 

Facebook Ads. And while lots of people might be talking about it, very few can 

really teach you how to productively use Facebook Ads in behalf of your 

business. 

 

 

 

 

 

 

http://www.jeffbullas.com/2012/07/24/72-fascinating-social-media-marketing-facts-and-statistics-for-2012/#hthQcWs3YGrpcKxG.99
http://trackmaven.com/blog/2013/09/social-media-advertising-27-intriguing-statistics-about-social-ads/
http://trackmaven.com/blog/2013/09/social-media-advertising-27-intriguing-statistics-about-social-ads/
http://trackmaven.com/blog/2013/09/social-media-advertising-27-intriguing-statistics-about-social-ads/
http://visual.ly/why-every-business-should-use-facebook
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Chapter III: Are Offline 

Businesses using Facebook 

Ads? 

There are a variety of great business success stories on Facebook, and not all of 

them are online businesses. The businesses listed below have used Facebook 

advertising to leverage and attain great success with the products and services 

they offer. 

From local business with specialized niches, to franchises of big brands, to global 

corporations, these organizations have used Facebook and Facebook 

advertising to direct viewers to their sites, increase memberships, sell products 

and services, in inspire involvement. 

And they have done it using the same tools and strategies that are in this guide, 

from linking and relevance to creating audiences and promoting affiliates.  

http://www.statebicycle.com/ 

Located in Tempe, Arizona, State Bicycle 

Company customizes bicycles.  They work 

on fixed gear bicycles from top to bottom 

and offer a variety of models and styles.  

http://www.statebicycle.com/
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They cater to fixed gear bicycle enthusiasts, and they have an active Facebook 

page that not only contains advertisements for their products, but also events 

and races. 

 

https://www.hyundaiusa.com/ 

Hyundai is, of course, a car company that 

manufacturers everything from economy 

cars to sedans to luxury cars, along with 

SUV’s and crossovers.  They use their 

Facebook presence to advertise, to connect 

with their owners, and to keep the public abreast of new models and 

developments. 

http://www.loreal-paris.com.br 

Loreal makes effective use of their Facebook 

advertising, interspersing straight ads with 

useful beauty tips as well.  This well-known 

beauty company keeps its viewers and 

customers engaged through articles, tips, 

videos, and other information, all designed to advertise their products and point 

the viewer toward making a purchase. 

http://www.autogerais.com/  

This company is a great example of a local 

dealership or location using Facebook to 

advertise.  Of course, their product – 

https://www.hyundaiusa.com/
http://www.loreal-paris.com.br/
http://www.autogerais.com/
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Chevrolet – is well known.  However, they have capitalized not only on the 

brand, but also on their own community location in their Facebook ads and on 

their page.  They advertise both general Chevrolet products and services along 

with their own location’s news. 

Chapter IV: How to set up a 

Facebook Ads Campaign 

Here I will show you step by step how to set up a successful Facebook Ads 

Campaign. The steps we will cover are: 

Step 1: Identify your Audience 

Step 2: Create your Facebook Page 

Step 3: Optimize your Facebook Page 

Step 4: Creating your Ads: Results 

Step 5: Creating your Ads: Images 

Step 6: Creating your Ads: Text and Links 

Step 7: Creating your Ads: Audience 

Step 8: Creating your Ads: Campaign Pricing 



 

Page 18 

Click here to get direct access to our exclusive Facebook Ads Exclusive Training! 
(http://www.immozie.com/op/facebook-ads-training/) 

 

Let’s start with the First Step 

 

Step 1: Identify your Audience 

The first step is to make sure your topic has an audience on Facebook. If there is 

not an audience in Facebook, to whom would you be advertising, correct? 

The easiest way in the world to do this is by using the Facebook Search Bar. 

 

Here you will research for a term that may directly identify your business activity. 

That term will represent a real audience on Facebook, and that exact audience is 

who you will be advertising to by using Facebook Ads 

This term is very important. It will be used to create the Title of your Facebook 

Page as well. That title is what people will search for in order to find more 

information about the subject of your business. 

It is very important to use the name of your business as the name of your 

Facebook Page, but a popular term may be combined with that name at the 

same time. 

Maybe a lot of people would look for your business name on Facebook, but you 

could target a great deal of more people by using a hot term on Facebook at the 

same time. 
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In my situation I would like to create a Facebook Page for my Cake Decorating 

small business. What I will do is use the Facebook search bar and see what the 

Cake Decorating terms, me audience, look like. 

You just need to type the term to be searched without clicking anything and 

without hitting enter. 

 

As you can see, Facebook gives you several results right away while you are 

tying your search. And here you see a really nice example of a business name 

together with at hot Facebook topic: Wilton Cake Decorating. 

There are several components that will tell you if your topic is hot on Facebook. 

The first component is a lot of likes. You see that all 

the likes together in this very basic search surpasses 

a million.  
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That means more than a million people on Facebook like cake decorating. It’s 

that simple. Of course, many of those likes are made by the same people. 

But we will know exactly how many real people like Cake Decorating when we 

set up our Facebook Ads.  Nevertheless, it will be a lot better to have a really 

good idea right at the beginning instead of investing effort, time and money and 

find out in the last step that the topic is not hot on Facebook. 

The second component of a hot Facebook term is the 

presence of several Facebook Pages. As you can see there are 

several Cake Decorating Pages on Facebook, and all of them 

have a lot of likes. 

This means people keep liking this types of pages, and if you 

create one it’s highly likely that you will get that same 

excitement on yours too. 

Looking at these pages is something great because you can 

identify hot topics inside the Cake Decorating topic, which is 

something extremely helpful to your own ad creation. 

The 3rd component of a hot Facebook topic is the presence of 

several groups, as well as their size. 

As you can see, thousands of members don’t just like cake 

decorating, but they are also part of a community that likes 

cake decorating. 

Clicking on a like button is very easy to do, but joining a 

Facebook Group is something that tells you people like the 
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topic enough to be part of a community and learn or interact about the subject. 

The 4th Component is one of the most important ones, and that is real 

interaction about the subject. To find out about it we will need to take a closer 

look at one of these really hot pages. 

This interaction is evidenced by identifying 3 types of activities: Post Likes, Post 

Shares and Post Comments. 

And those activities are reflected in a 

number known as “talking about this” 

which refers to the number of unique 

users that have made anything related to 

this Facebook Page, such as: liking a post, sharing a post of commenting on a 

post. 

As you can see there is a lot of activity in this Facebook Page; 40.000+ people 

are talking about the topic inside this Facebook Page, which may not seem that 

great compared to the number of likes. 

However, clicking a like is extremely simple to do, but going inside a Facebook 

Page, taking a look at the content of the page, liking a post, sharing it and 

commenting about it is a lot of interaction. 

This can easily tell you that those 40.000 people are a really cool audience to 

interact with and present some really hot offers in the subject every now and 

then. 
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Inside the Wilton Cake Decorating 

Facebook Page you will see how 

people interact inside the page. 

You will see that very recent posts are 

coming and a lot of likes, shares and 

posts are made in every single one of 

them all around the Page which is just 

amazing. 

Great, now I’m really sure that my topic 

is hot so I will keep going to create my Facebook Page now. 

Chapter VI: The Hottest 8 

Ways to use 

Facebook 

Ads 

Create an Audience:  Building an 

audience is central to success in 

the marketing world.  You 

probably know the basics about 

getting to know your audience and 

targeting your efforts to their 

interests.  If you can answer the 

https://www.facebook.com/wilton.cake.decorating
https://www.facebook.com/wilton.cake.decorating
https://www.facebook.com/wilton.cake.decorating
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Who, What, When, Where, and Why of your audience, then you are already 

making progress. However, Facebook offers a feature that can make your 

audience building efforts even more effective.  It’s called Page Likes.   

List Building:  According to Pew Research, ¾ of adults are members of at least 

one social media platform, and the far and away leader is Facebook.  However, 

the fact that they are on Facebook does not guarantee that they will see your 

content.  In fact, it is estimated that less than 15% of your fans actually see your 

content. 

However, there is a way to change these stats, and that is through list building. 

Using custom tabs is also a great way to use Facebook to build your list. These 

tabs can be used to highlight a form, focus on your giveaway, or entitle a viewer 

to an incentive or discount. 

How to Accomplish This with 

Facebook Ads: You can advertise 

the Facebook tab or tabs that you 

have created on your Facebook 

page.  If there is a promotion to go 

along with it, an ad on your page 

directing viewers to the tab 

containing the promotion will 

encourage them to complete the 

form. 

Affiliate Marketing:  Affiliate Marketing is a great way to make money 

promoting others’ products or services.  And Facebook ads can be a great way 
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to do that.  Basically, you promote and advertise the affiliate – or merchant’s – 

product, and then you receive a commission per click, action, or sale. 

How to Accomplish This with 

Facebook Ads: Every time you 

create or post a Facebook ad, 

insert the affiliate URL.  And make 

it even more relevant by linking 

the viewer to the portion of the 

affiliate site that is relevant to the 

specific ad. We have tested Jvzoo 

and ClickBank products with no 

problem whatsoever. 

In order to have access to the rest of the hottest ways to use Facebook ads 

please click here (http://www.immozie.com/op/facebook-ads-

training/) 

Conclusion: 

As you can see, using Facebook Ads effectively is vital to the ongoing success of 

your business.  We live in a social media age, and in order to connect with the 

people who will be most interested in your products and services, it is essential 

to make Facebook advertising a part of that connection. 

With Custom Audiences, custom tabs, forms, and well-placed links, you can 

reach your current and future followers, increasing your traffic and broadening 

your audience.  And the more you target those ads to your audience, the most 

https://www.jvzoo.com/
http://www.clickbank.com/
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likely they are to click and take action.  The tools you have been given here make 

it easy to build a winning Facebook Advertising campaign. 

We’re thrilled that you have chosen to take advantage of our training guide, and 

we wish you amazing success. And in order to take your Facebook Advertising 

even farther, we invite you to get the most out of Facebook Ads by getting 

access to the Complete Training by clicking here 

(http://www.immozie.com/op/facebook-ads-training/).  

Thanks so much for the time you have dedicated to learning how to get the 

most advantages from Facebook Advertising. Facebook Ads have come to stay 

in the market forever. 

A lot of money is invested in Facebook Advertising, and all of it is for both of us. 

Let’s use it and reach our most precious business goals. 

To Your Success, 

Your Name 
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 https://www.youtube.com/watch?v=b_osqIYRNS0 
 https://www.youtube.com/watch?v=ZNNw8lT6ds0 

Tools 

 http://www.socialadstool.com/es/ 
 http://corp.wishpond.com/facebook-ads-tool/ 

Training 
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 http://www.fbadslab.com/  
 http://www.jonloomer.com/2013/08/21/facebook-ads-roi/ 

Blogs 

 http://blogsuccessjournal.com/web-site-and-internet-marketing/social-media-
marketing/how-to-use-facebook-ads-to-drive-tons-of-traffic-to-your-blog/ 

 http://thinktraffic.net/3-facebook-ad-secrets-that-every-blogger-should-know 

Forums 

 https://www.americanexpress.com/us/small-
business/openforum/articles/facebook-ads-5-tips-for-success/ 

 http://forums.coronalabs.com/topic/38485-facebook-ads-awfull-performance/ 

Affiliate Programs 

 https://accounts.clickbank.com/mkplSearchResult.htm?dores=true&includeKey
words=Facebook+Ads  

 http://www.offervault.com/facebook+ads-affiliate-
programs/?network=neverblue 

Demographics 

 http://www.alexa.com/siteinfo/www.fbadslab.com 
 http://www.alexa.com/siteinfo/www.facebook.com 
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