
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Powered by :  http://immozie.com 



 

Page 1 

Click here to get direct access to our exclusive Linkedin Fast Start Training! 
 

Disclaimer: 
 

This work may not be copied, sold, used as content in any manner or your name 
put on it until you buy sufficient rights to sell it or distribute it as your own from 
us and the authorized reseller/distributer. 
 
Every effort has been made to be accurate in this publication. The publisher does 
not assume any responsibility for errors, omissions or contrary interpretation. 
We do our best to provide the best information on the subject, but just reading 
it does not guarantee success. You will need to apply every step of the process 
in order to get the results you are looking for.  
 
This publication is not intended for use as a source of any legal, medical or 
accounting advice. The information contained in this guide may be subject to 
laws in the United States and other jurisdictions. We suggest carefully reading 
the necessary terms of the services/products used before applying it to any 
activity which is, or may be, regulated. We do not assume any responsibility for 
what you choose to do with this information. Use your own judgment. 
 
Any perceived slight of specific people or organizations, and any resemblance to 
characters living, dead or otherwise, real or fictitious, is purely unintentional.  
 
Some examples of past results are used in this publication; they are intended to 
be for example purposes only and do not guarantee you will get the same 
results. Your results may differ from ours. Your results from the use of this 
information will depend on you, your skills and effort, and other different 
unpredictable factors.  
 
It is important for you to clearly understand that all marketing activities carry the 
possibility of loss of investment for testing purposes. Use this information wisely 
and at your own risk. 
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Introduction: 

The last thing I want to do is 

to waste your time, so in this 

special report I will be short 

and sweet on the really 

important facts about 

LinkedIn. My goal is for you to 

know exactly what LinkedIn is 

and what to expect from it. 

I will outline up to 16 shocking 

facts about LinkedIn and how those facts apply in behalf of your business more 

than any with any other social network. You will be able to learn exactly what a 

LinkedIn Page is and why it is the greatest way to get the most out of LinkedIn.  

You will be able to learn only 7, but highly effective LinkedIn Marketing tricks 

that will expand your business online like never before using the high 

technology LinkedIn has created especially for it. 

LinkedIn is considered to be a social layer that will benefit your business. Social 

media sites are lately focusing their technology onto Businesses and LinkedIn 

takes it that seriously. So, take the most advantage of it by reading and learning 

about it in this guide. 

To Your Success, 

Mozie 

 

 

 

What is LinkedIn? 
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LinkedIn is the world's largest professional network. It consists of a social 

networking website for people in professional occupations. Founded in 

December 2002 and launched on May 5, 2003, LinkedIn reports more than 225 

million acquired users in more than 200 countries and territories. (Taken from LinkedIn) 

 

 

 

 

 

 

 

 

 

LinkedIn’s mission is simple: connect the world's professionals to make them 

more productive and successful. LinkedIn is publicly held and has a diversified 

business model with revenues coming from member subscriptions, advertising 

sales, and talent solutions. 

We are talking about a double powerful approach here. You can find really 

talented people to work for you, or you can offer your services to serious 

businesses. 

Why LinkedIn? 

http://www.linkedin.com/about-us
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Let me show you some crazy Eye Opening Facts about LinkedIn that will help 

you to understand why this amazing social platform is something that can add 

unlimited value to your business online: 

Eye Opening LinkedIn facts: 

259 million members; and almost 100 million 

login every single day. 

 

 The company is publicly held and has a diversified 

business model with revenues coming from talent 

solutions, marketing solutions and premium 

subscription products. 
LinkedIn operates the world’s largest 

professional network on the Internet 

 

 Professionals are signing up to join LinkedIn at a 

rate of more than two new members per second 
66% of LinkedIn members are located 

outside of the United States. 

 

 There are over 30 million students and recent 

college graduates on LinkedIn. They are LinkedIn's 

fastest-growing demographic. 

LinkedIn counts executives from all 2013 

Fortune 500 companies as members; its 

corporate talent solutions are used by 91 of 

the Fortune 100 companies 

 

 LinkedIn members did over 5.7 billion 

professionally-oriented searches on the platform 

in 2012. 

More than 3 million companies have 

LinkedIn Company Pages. 

 

 LinkedIn members are sharing insights and 

knowledge in more than 2.1 million LinkedIn 

Groups. 
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There are more than 1.5 million unique 

publishers actively using the LinkedIn Share 

button on their sites to send content into 

the LinkedIn platform. 

 

 LinkedIn averaged 184 million unique visitors in 

the third quarter of 2013. 

1.2 Million products/service are showcased 

on LinkedIn Company Pages    

 

 39% of LinkedIn users have paid premium accounts 

The average time a LinkedIn user spends on 

the site on a monthly basis is 17 minutes 

 

 79% of LinkedIn users are over the age of 34 

10 Million endorsements are given every 

single day on LinkedIn 

 

 27% of LinkedIn traffic comes from mobiles. 

 

When you see data like this, you’ve gotta know that there is a lot of money to be 

made here. Many people might be talking about it, but very few can really teach 

you how to productively position your business there and make money with it at 

the same time. 

By the end of the 7 steps outlined in our training guide, you will know everything 

you need to know in order to be able to scale your business online a lot better by 

using LinkedIn. 
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What’s a LinkedIn Company 

Page? 

A LinkedIn company page is the new online home for your business on LinkedIn. 

It provides your business with a public identity on LinkedIn, and it’s where you 

connect with customers, develop your brand, and engage your following, as well 

as connect and interact with professionals and other companies that are willing 

to succeed online.   

On a few things, LinkedIn is very similar to Google Plus and Facebook. A personal 

LinkedIn “account” is something completely different from a LinkedIn 

“Company Page.” 
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A LinkedIn Company Page is a website you create and connect to the LinkedIn 

platform. A personal LinkedIn account is simply one used for personal use, 

known as the LinkedIn profile. A LinkedIn Company Page is a special website you 

can create for business purposes that is separate from your LinkedIn profile.  

In order to create a LinkedIn Company Page, it is necessary to have a LinkedIn 

Profile account, as well as meet some really important guidelines that you will 

see in the next chapter. You can create your LinkedIn Company Pages inside of 

your personal LinkedIn account. 

There is no connection whatsoever between your LinkedIn profile and your 

LinkedIn Company Pages except for administrative purposes. This means the 

direct owner will remain anonymous to those interacting with his/her LinkedIn 

Company Pages. You can also add additional managers to your Company Pages 

too. And yes, it is possible to create multiple LinkedIn Company Pages. 

You can name the URL of your LinkedIn Company 

Page however you want. This gives your page an 

incredible buzz and makes it more detectable for 

search engines across the Internet. It looks like 

this:  

http://www.LinkedIn.com/company/your-business-name 

A LinkedIn Company Page is the greatest way you can get the most out of 

LinkedIn and help your business become part of the conversation. Text, photos, 

links, videos, groups are just a few of the brilliant ways to show people what 

your business is all about and what a great service it may provide to them. 

Now, let me break down a particularly succesful example of a LinkedIn Company 

page -- the official LinkedIn Company Page of Amazon.com. It can be found at: 

http://www.linkedin.com/company/your-business-name
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http://www.LinkedIn.com/company/amazon 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Cover Image 

http://www.linkedin.com/company/amazon
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2. Standard Logo 

4. Button where you may follow 
the Company Page 

3. This is the total number of 
Company Page’s Followers 

5. Company Page’s Pages 
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6. Home Section 

7. Sample Post 

 

Link to “Like” 

the Post 

Link to 

“Comment” on 

the Post 

Link to “Share” 

the Post 



 

Page 13 

Click here to get direct access to our exclusive Linkedin Fast Start Training! 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

8. Careers Section 

 

 

9. Products Section 
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Well, I guess that’s enough for a really clear example of a LinkedIn Company 

Page. Now it’s time to create yours. 

Remember that in order to create a LinkedIn Company Page you will need to 

have access to a personal LinkedIn account, as well as meet some important 

requirements. 

The following chapters will provide what you really need in order to complete 

the step-by-step process to establish your Business over LinkedIn the easiest 

way possible, and in the shortest time ever. Here you will find the most 

necessary components of a highly successful LinkedIn Marketing Campaign. 

10. Insights Section 
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The hottest 7 LinkedIn Power 

tools you must dominate 

1. Personal Profile 

The very first thing someone will see when trying to learn about you will be the 

profile page. That means that it’s vital that your profile be as complete and up-

to-date as possible with all of your personal and professional relevant 

information.  

Many people think that all they have to do is put together their profile page 

once and never touch it again, but that is far from the truth. An updated profile 

page gives you more credibility and it’s vital to keep your marketing plan intact.  
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A few really important pieces of advice on this would be: 

 Besides not keeping up with any changes in their profiles, some people 

never even complete their professional details, so please avoid that, as 

this is a drastic mistake when it comes to trying to shape your name and 

get more action to your business on your behalf.  

 When sharing something about yourself, be sure to tell people what you 

can do for them, don’t just throw in business jargon or trite words and 

phrases. List your professional core strengths and competencies, and 

present yourself in such a way that speaks directly to your potential 

clients and business contacts. 

 Ensure that all of the content for your profile is professional and in some 

way brands your name in a unique way that will catch the eye of potential 

contacts or customers. 

 Always include a link to your business website, blog or other social media 

pages as well, as this helps your contacts learn more about you and your 

services. Your profile also needs to have a professional photo of yourself 

so your contacts can put a face to your name. Be sure it’s a clear photo 

with good resolution that makes you look personable, but business-like.  

The bottom line is that your profile is an extension of who and what your 

business stands for and you need to make the most of this opportunity to show 

that to the world. 
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2.  Connections 

One of the other powerful tools to help grow your business on LinkedIn is the 

connections you make. These are the people and businesses that will do things 

for you like teach you things, work with you, recommend you to others, and 

more. 

It’s a good marketing strategy to ensure that your business makes the 

connections it needs to be noticed and to be active in your niche. It also helps 

others to put a person’s face with your business and makes it more human, thus 

easier to deal with. 

 

 

 

 

 

 

 

 

Getting connections is done by checking out the profiles of people or other 

businesses and asking to add them to your network. Then, they can choose 

whether or not to make that connection with you. 
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It’s best to only make connections that are with either people that you know or 

businesses that you are familiar with in your area that you can work with and 

that you trust. Your connections can also recommend you to others and this can 

lead to more connections being made. 

You can begin by connecting with colleagues, old friends, previous managers, 

businesses you have worked with before, etc. Then, reach out to others like 

potential customers or similar businesses. LinkedIn actually has an option to 

search for possible people you know that can help you in these choices. 

3.  Posts 

All businesses want to be noticed so that they can become more well-known in 

their niche, get more clients both on and offline, and be seen as an expert in 

their area. One way to make that happen is by properly using the content that 

you post onto your LinkedIn pages. 

 

 

 

 

 

 

 

Personal Profile 
Posting Box 

Company Page 
Posting Box 

Group 
Posting Box 
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Some very important pieces of advice to consider are: 

 It’s vital that any content (i.e. text, photos, graphics, videos, etc.) are 

relevant, up-to-date and provide useful information for your niche. People 

are starving for data and if your pages provide it, people will learn that 

your company is the “go to” name for your business niche that always 

comes through with the info they want and need. 

 Posts to LinkedIn should also be short and to the point and be able to 

grab the attention of your followers and make them want to learn more 

by going to your business website or blogs. You can share posts you made 

on other social media sites or give links to articles on your website or 

blogs. 

 Done correctly, your LinkedIn posts can drive traffic straight to your other 

sites like your website, blog, etc. Your job is to lead these potential clients 

to the heart of where you do business and if you continuously give them 

what they need, then that task will be easy to accomplish. 

 Be sure to update your posts frequently, as well as get involved in the 

discussions going on in your LinkedIn groups. Be a valuable asset and 

people will start remembering your brand more and more. Be sure to 

comment on other posts as well as creating your own, as this helps to 

build relationships that can reach farther than just the pages of your 

LinkedIn account. 

The main point is that content is a valuable asset on any online site and LinkedIn 

is no exception. 
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4. Messages 

Another powerful tool available in LinkedIn is the ability to send messages to 

other LinkedIn members, which is absolutely amazing. 

 

  

 

 

 

 

 

LinkedIn messages can be sent to anyone in your groups. However, if you want 

to send one to someone who is not in your groups, this is not possible unless 

you have a premium account. 

Using LinkedIn messages correctly can be a very beneficial tool in helping you to 

grow your business brand through the ability to reach out to other members and 

promote your brand, nurture your existing relationships, and connect on a more 

personal level. 

Composing your message 

It’s easy to compose a message using LinkedIn mail. LinkedIn will let you send 

messages to as many as 50 of your connections at once. 
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When you click inside the “To” box, you will see a dropdown list of all your 

connections and can choose the ones to send the message to. In the “From” 

section your email, the contact info will appear. Then, you can write in the 

“Subject” of the message and fill in the body of your message.  

Make sure messages have value 

It’s vital to ensure that all of your messages are worth sending and thus contain 

relevant and useful content, just like you do in your postings. To get the best 

results of your message and to help your business prosper, it needs to do things 

like announce a new product, talk about improvements or updates in your work, 

or to give links to new websites or to articles with innovative information on 

things regarding your industry. 

Sending messages to non-contacts 

If you want to send a message to someone outside of your groups, you have to 

send a private message called InMail. This is a paid feature available in a 
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premium account. If you have someone’s email address, you can send them an 

invitation to connect. If they accept it, then you will be able to send them a 

regular message on LinkedIn. 

Here is what an invitations screen looks like: 

 

 

 

 

 

 

The bottom line is that by using the various types of messaging tools available in 

LinkedIn, you will be able to reach out to your connections, as well as form new 

connections that can help your business to grow. 
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5.  Groups 

LinkedIn groups are an amazing marketing tool very similar to the Company 

Page. You will be able to create a highly interactive platform where you may 

communicate with the connections that have decided to join your group. 

 

 

 

 

 

 

 

 

 

A LinkedIn group will be the perfect alternative just in case you don’t want to 

use a Company Page on LinkedIn. One of the greatest things about a LinkedIn 

group is that you are able to get members a lot faster than getting followers to 

your Company Page, because you can easily invite your connections to your 

group. 

Differently than a Company Page, a LinkedIn Group is directly attached to your 

Personal Profile. And another cool thing about this is that you will get a slightly 

customized URL for your group as well: 
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http://www.LinkedIn.com/groups/your-group-name-asignedcode 

LinkedIn groups can help you to connect with others in your field so that your 

professional network expands. Sharing your company’s status updates can also 

help to get traffic to your business websites and blogs if you share them with 

relevant groups that are interested in what your business is doing. 

It also helps if your company creates its own LinkedIn group. This helps reach 

your targeted audience since you can; for instance, send out weekly 

announcements to their inboxes. You can also act as the moderator of group 

discussions on topics that concern your business, start interesting discussions of 

your own, etc.  

Both joining and creating a group will help your business and yourself to be 

noticed, thus potentially gaining you both more credibility in your field and 

pushing more traffic to your company websites which can turn into more clients 

and more profits. 

6.  Company Pages 

There are many ways that having a Company Page on LinkedIn will benefit your 

company, especially since it is now the largest professional social network site 

with more than 259 million users.  

Company pages provide dedicated areas in which companies can promote their 

new products and services, post up-to-date and relevant content of interest to 

their target groups, and let others see what your company can do for them. 

They also give companies an avenue to promote their brand as a kind of 

advertising venue. 

 

http://www.linkedin.com/groups/
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A Company Page also provides you with opportunities to generate new leads 

that could help guide your business to higher profits and a bigger success. They 

are also a powerful tool for getting people interested in your company and 

helping to raise the ranking of your website by enticing more potential clients to 

go from your LinkedIn pages to your company website. 

If you don’t have a Company Page, you won’t even get a chance to rank within 

LinkedIn because its internal search engine won’t rank companies without a 

Company Page, so it’s vital to get one as soon as possible. Otherwise you will be 

missing chances to get the leads your company needs to be successful in your 

niche and will lose the chance to network with others in your field. 



 

Page 26 

Click here to get direct access to our exclusive Linkedin Fast Start Training! 
 

Be sure to use the parts of a Company Page, such as the banner image, to your 

advantage. You can even embed a link into the banner on your page that will 

take people straight to your website or to an upcoming special event or 

anything else you deem important for visitors to know about. 

It is also vital to share important content on your company such as videos, 

photos, links and announcements.  This keeps everyone interested in your 

business updated and helps to make you one of the “go to” companies in your 

niche. 

7.  LinkedIn Mobile 

These days just about everyone, especially business professionals, have 

smartphones. They use these to access everything from email to job boards, so 

knowing how to use LinkedIn mobile to promote your business is a vital tool. 
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LinkedIn Mobile is a fast growing part of LinkedIn that has grown more than 400 

percent since it began.  It makes it possible to access LinkedIn over several 

mobile platforms. It can be quickly updated and gives LinkedIn members up-to-

date data from their networks, company pages, etc. right in their updated 

streams. 

Groups can also be reached via the LinkedIn mobile apps for both iPhone and 

Android users. The information and access page looks like this: 
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Conclusion: 

LinkedIn is extremely easy to manage. It happens the same way as with every 

single thing in life: things are not difficult. You just need to know where 

everything is and how you can properly use it – and that does it. 

It is the same with LinkedIn. Now that you know everything that you really need 

to position your business over LinkedIn in the shortest time possible,  you just 

need to apply it and do it for yourself. 

Thanks so much for the time you have dedicated to learning how to get the 

most advantage out of LinkedIn for you and your business. LinkedIn has come to 

stay in the market forever. 

A lot of money is invested in LinkedIn, and all of it is for both of us. Let’s use it 

and reach our most precious business goals. 

To Your Success, 

Mozie 
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Resources 

 LinkedIn Special Training Area 

 LinkedIn Video Training Platform 

 Kintish LinkedIn Training 

 LinkedIn “Follow” Button 

 LinkedIn Special Tools 

 LinkedIn Mobile 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://help.linkedin.com/app/utils/auth/callback/%2Fapp%2Fanswers%2Fdetail%2Fa_id%2F530
http://www.youtube.com/user/linkedinhelp?feature=watch
http://www.linkedintraining.co.uk/
https://developer.linkedin.com/plugins/follow-company
http://www.linkedin.com/static?key=tools
http://www.linkedin.com/mobile
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